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INTODUK

MALKIA creates an
unparalleled quury
experience

that’s part

fantasy, part :
aspirational and part - oNess
attainable. MALKIA /£ &
embodies
the life of an excep*

tional man.

WHO ENJDYS THE'FINE & FUN T IN LIFE
INCLUDING. WﬂRLD CLASS TRA DVENTUR nd *ﬂ‘ 3
SPIRITS & Eﬁ‘i"ﬁamm MENT EST GADGETS GEAR & Auros

HE APPRECIATES THE 1E WORLD
PHOTGRAPHED WITH
ONLY MALKIA MAGAZ
THE MALKIA EXPERI/

A LUXURIOUS VISU

LS HIS DRIVE TO LIVE LI
S MULTI-CHANNEL
RIENCE IN PRINT

E TO THE FULLEST




AMPLIFYING THE VOICE OF
TODAY’S INFLUENCERS




DEMOGRAPHICS

Female

Male

College Graduated 53%
Employed 85.8%
Median Age 33.8%
Median HHI 573,465
Single 68.3%
Married 31.7%

READER™S BUYING HABITS

Own a Major Credit Card

Purchased Item via Internet

Dined at a Restaurant in past 30 days
Consume Alcoholic Beverages In past 30 days
Own over 100 CD5

Respond to offers

Purchase Jewelry or Watches

Brand in Clothes is important

Attend live music venues or Nightclubs
Attends Theater

Spa & Health Centers

Plan to buy or lease automobiles
Travel

Sports

Own a Personal Computer

Own a Cell Phone or PDA
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Lifestyles Magazine

DISTRIBUTION & CIRCULATION
Average Age: 20-54

Average HHI: $10,006

Average NW: $107,830

Age 25-54: 63%

Age 25-44: 37%

Average Income: $87,977
Average Net Worth: 5451,443
35-49: 36%

Average Income: $94,084
Average Net Worth: 5628,306
51%: Malkia Readers 39+ with Average NW of 1M
+

15%: Malkia Millionaires

Source: Wealth Engine customer analytics September 2018

(Malkia Paid .‘
Subscription Matched File Analysis)
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. SOME OF THE MOS BEAUTIFUL WOMEN IN THE WORLD




FULL PAGE

PRICES

Back Page
Colar 5850
BW 5650

Center Page
Colors610
BW 5650

Full Page
Colar 5630
BW 5550

2/3 Page
Colar 5350
BW 5250

1/2Page
Color 5610
BW 5450

2

250250
336:280px
WEB AD’s
(*Six Months Minimum Term)

Vertical
Rectangle
2403000

Full Banner (468x60px) = $99 monthly
Leaderboard (728x90px) = $199 monthly

Medium Rectangle (300x250px) = $299 monthly e
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Stepan Kvardakov T Throwss Room

The MAGAZINE

MALKLY PUBLISHING o dba Malkia Magazine LLC @0 2013
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Advertise Like a Legend

Our annual presentation of visionary views on where the economy is heading and
where money is to be made. For advertisers entrenched in the stock market or
people building their portfolios, there is no better source of insight or advice.

out look of whats to come

Invest

Every 90 days, we deliver 3 pages of
essential advertising target market,
stock picks, and tips aimed at high
net worth advertisers in print.

Access influential features

Live at the centre of stories that change
the face of business.
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63%: Malkia readers who are Married

74%: Malkia readers who Own a Home

33%: Malkia readers with Average Home Value over $S500k
18%: Malkia readers who Own 2+ Homes

44%: Malkia readers who are Personal Financial Investors
30%: Malkia readers intend on purchasing a new automobile
36% Malkia readers who drive an SUV

Top Markets: NY, CA, TX, FL, The UK,

CONNECTED
ACROSS KEY 3,054,990
SOCIAL 434 000 r . CONTACT

P I_A | F O R M S | INFO@MALKIAMAGAZINE.COM
u 467 000 DARRYL.ETHLEY@MALKIAPUBLISHING.COM
’

216,904 | &
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MALKIA

I brand magazines

a Malkia Magazine LLC Company
in affiliation with Sitawi Media Group



